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Assignment 2: Country Profile and Business Questions
Having done my research on Switzerland, I was surprised to discover that any company based in Switzerland can reach to over 500 million customers across Europe. This comes from the business working relationship that Switzerland has with other countries in Europe. Also, I was surprised to know that as a business person, there are no duties paid when either exporting or importing trading goods within the European Union (EU). According to Tang et al. (2013), having no need of paying to import or exporting duties is facilitated by the preferential or free trade agreements that are established with the non-EU member countries. For that reason, having high accessibility to customers and no paying of export and imports duties makes carrying out business in Switzerland easier than any other major economy in Europe.
Giving some cultural advice to a first-time visitor who is interested in doing business in Switzerland, I would insist on making them aware of most important cultural issues that determine the success of business in that country. The first cultural piece of advice I would give is to inform them that the Swiss are so conservative and have empirical thinking which makes them stick strongly to the rules set (Chhokar et al., 2013). This drives them to be ethnocentric thus believing only in their own cultural group. Again, the Swiss usually have a high level of cautious attitude towards any influence from the outsiders, an aspect that may make the first-time visitor not to succeed in the business due to the high level of cultural resistance. Therefore, I would advise a first-time visitor to ensure that they learn to blend with the cultural practices of Switzerland to avoid isolation. Consequently, if the visitor is in need of a meeting, meetings in Switzerland are not done spontaneously but by appointment. In addition, dressing in a presentable manner and avoiding asking personal questions during business conversations is one of the crucial pieces of advice that I would give a first-time visitor to this country.
Global business has improved the standard of living in America in various ways. First, the American workers working globally can earn substantially more than the existing average wage in America. Secondly, the consumers in America have been provided with a chance the best goods and services that the world has to offer. Looking at the economic gain from the global economy, on a broader perspective, it is clear to say that the middle-class citizens have not benefited from the global economy. This is well demonstrated by the widening gap between the middle-class citizens and the upper class. According to Milanovic (2016), there still exists some inequality in terms of the benefits of global economy enjoyed by the middle class and the upper-class citizens.
The shipping labor overseas benefits workers in underdeveloped nations. Shipping labor overseas has exposed workers to cheap and effective production methods hence being able to carry out their businesses in a more profitable manner. Again, shipping labor overseas has given the workers in the underdeveloped nations an opportunity to access a wide range of resources which makes the manufacturing prices to decrease. Consequently, shipping labor overseas has created employment opportunities for the workers in the underdeveloped nations (Tang et al., 2013). This has enhanced the workers not only to improve the living standards of their families but also that of their country people.
My company engages in international trade by exporting bottled water. The company collects water from different water sources, the water is passed through a treatment plant and then later bottled ready for export. One of the opportunities that I feel the company should capitalize is thorough familiarizing with the distribution channels in the international business. This will enable the company to serve the intended target group hence achieving more sales easily. Another opportunity to utilize is to familiarize with the price fluctuations in the international business. This will enable the company to set the favorable prices that suites the customers. According to Chhokar et al. (2013), many water bottling companies have realized that offering safe drinking water at a low cost is one of the most profitable business models. Consequently, exporting bottled water in large quantities also needs to be capitalized to in turn fetch greater profits, create jobs for wholesalers and increase the area that the water will serve, make it more convenient to consumers and cover all the production and distribution expenses at once.
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